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In the Next 45 mins on Google...

70/0 g(ié:_clz_hes

are health related

70,000

healthcare searches
every single minute

By the end of our session,

315,000+

health queries will have

been que! *2023 Google

The world is searching.
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Must-have Apps to Include
in your Social Toolkit
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The Race to 1M*
A Launch Year Time Taken to Time Taken to
PP Reach IM Users Reach 10M Users

Threads 2023 1 hour 7 hours
Instagram 2010 2.5 months 355 days

Twitter 2006 2 years 780 days
Facebook 2004 10 months 852 days

*Candybox marketing, 2023
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Social Media’s Transformative
Role in Healthcare

e o N% (T

L/( \ V4 ﬁ -/
Raising Crisis
Awareness & Communication
Combating & Immediate

Myths Updates
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Social Media’s Transformative
Role in Healthcare
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Personal Health
Stories & Peer Campaigns &

Support Access to Experts
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/ . Case Study — Educate & Empower talks A
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KNOWYOURLEMONS
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Approved =

Powerful Results:

%j‘\,@ 1.5B people online
O)\%g <Ml 57 countries & Top 5 Health
8 8

2022
@ PLUS

. "4 30+ languages A & Fitness App
 Tackled taboos &

created accessibility
« Sparked conversations
« Empowered early
detection
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/ . Case Study — Awareness talks A
think Organ Donation
Approved =

Powerful Results:

@ PLUS
8¢ (@
Sjg“’o @ Q « Awareness & discussions

d\{g about organ donation
o9 >187M 5K « Advocating & informing
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imn thebirdspapayao
Approved = @ p p y

Celebrating
authenticity &
inclusivity
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Case Study — Transformative Influence

@thebirdspapayo
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Widespread Impact

8 8
S}’é"o 2.3M+ |G Followers
@)}’% 3.7K Podcast Reviews

True health isn’t
just skin deep

« Challenging societal norms

« Advocating for inclusivity

« Emphasizes the importance of
emotional & mental wellbeing
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Key Word Search

<) SEMRUSH
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Keyword Time & Related

Analysis Location Filters Queries
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Real-Time Comparative Content

Updates Analysis Planning

Think3 Creative

think|€
hink(©)




Answer the Public

Keyword Competitive Strategic
Insights Analysis Planning
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Content Audience

Ideas Understanding
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Using Answer the Public
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Leveraging Answer the Public
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Search Engine Auto Complete
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User Keyword Content
Convenience Insight Ideas
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Competitive SEO

Analysis Optimization
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Harnessing Hashtags:

Connecting
Health &
Communities
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Case Study — Driving Healthcare Awareness
#saveaheart
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Hashtag Campaign

HSaveAHeart
#HimmediateActionSaveslLives

« Engage a wide audience
« Connection to vital information

Social Media can Drive Healthcare
Awareness & Potentially Save Lives

Think3 Creative
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Social Media Monitoring vs. Listening: Tuning into
the Digital Pulse

©)

Social Media Social Media
Monitoring Listening

y
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Branding
that Pops
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Branding that Pops
)

Unified Brand . . Effective
Identity Professionalism Storytelling
A
O O
O-—0
Recognition Audience

and Recall Connection
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randing that Pops

Life is short.

8e Cheeky’
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Be the Purple Cow

“The key to success is to find a way to stand out — to be
the purple cow in a field of monochrome Holsteins.”
— Seth Godin

Think3 Creative
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NP Thumb Stopping Creative

Stats




think|€
hink(©)

NP Thumb Stopping Creative

INform
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NP Thumb Stopping Creative

Weather
Closures




The Power
of Video

M uf

Ease of Platform

DIY Perfect
| o 4

Reels Create Reach

Think3 Creative
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THE
POWER
OFK =5

> 3,600 Views
within 2hrs
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Take Aways

¥ X Powerful
ﬂ Tool
The Bridge to
Healthcare
Knowledge

&)

Harnessing
Digital Reach

Authentic
Branding
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Thank
You
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