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Widespread Impact
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True health isn’t
just skin deep

« Challenging societal norms

« Advocating for inclusivity

« Emphasizes the importance of
emotional & mental wellbeing
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Real-Time Comparative Content
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Using Answer the Public
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Leveraging Answer the Public
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Search Engine Auto Complete
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Harnessing Hashtags:

Connecting
Health &
Communities




~ think

Approved

Case Study — Driving Healthcare Awareness
#saveaheart
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Hashtag Campaign

HSaveAHeart
#HimmediateActionSaveslLives

« Engage a wide audience
« Connection to vital information

Social Media can Drive Healthcare
Awareness & Potentially Save Lives
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Social Media Monitoring vs. Listening: Tuning into
the Digital Pulse
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